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(iv) Querying the Governmentwide
database of contracts and other pro-
curement instruments intended for use
by multiple agencies available at
https://www.contractdirectory.gov/
contractdirectory/ and other Govern-
ment and commercial databases that
provide information relevant to agency
acquisitions.

(v) Participating in interactive, on-
line communication among industry,
acquisition personnel, and customers.

(vi) Obtaining source lists of similar
items from other contracting activities
or agencies, trade associations or other
sources.

(vii) Reviewing catalogs and other
generally available product literature
published by manufacturers, distribu-
tors, and dealers or available on-line.

(viii) Conducting interchange meet-
ings or holding presolicitation con-
ferences to involve potential offerors
early in the acquisition process.

(c) If market research indicates com-
mercial or nondevelopmental items
might not be available to satisfy agen-
cy needs, agencies shall reevaluate the
need in accordance with 10.001(a)(3)(ii)
and determine whether the need can be
restated to permit commercial or non-
developmental items to satisfy the
agency’s needs.

(d)(1) If market research establishes
that the Government’s need may be
met by a type of item or service cus-
tomarily available in the commercial
marketplace that would meet the defi-
nition of a commercial item at subpart
2.1, the contracting officer shall solicit
and award any resultant contract using
the policies and procedures in part 12.

(2) If market research establishes
that the Government’s need cannot be
met by a type of item or service cus-
tomarily available in the marketplace,
part 12 shall not be used. When publica-
tion of the notice at 5.201 is required,
the contracting officer shall include a
notice to prospective offerors that the
Government does not intend to use
part 12 for the acquisition.

(e) Agencies should document the re-
sults of market research in a manner
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appropriate to the size and complexity
of the acquisition.

[60 FR 48237, Sept. 18, 1995, as amended at 68
FR 43863, July 24, 2003; 68 FR 56679, 56682, Oct.
1, 2003; 71 FR 74676, Dec. 12, 2006; 73 FR 10962,
Feb. 28, 2008; 75 FR 34278, June 16, 2010; 75 FR
77745, Dec. 13, 2010; 78 FR 13769, Feb. 28, 2013]

10.003 Contract clause.

The contracting officer shall insert
the clause at 52.210-1, Market Re-
search, in solicitations and contracts
over $5.5 million for the procurement of
items other than commercial items.

[76 FR 14565, Mar. 16, 2011, as amended at 80
FR 38297, July 2, 2015]
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